For Sale

2809 Hampton Highway
York County, Virginia

FOR ADDITIONAL INFORMATION, PLEASE CONTACT:
Campana Waltz Commercial Real Estate, LLC
Ron A. Campana, Jr.
11832 Fishing Point Drive, Suite 400

Newport News, Virginia 23606 Camana Waliz
757.327.0333 Commercial Real Estate, LLC

Ron@CampanaWaltz.com

www.CampanaWaltz.com

This information was obtained from sources deemed to be reliable, but is not warranted.
This offer subject to errors and omissions, or withdrawal, without notice.



mailto:Tom@CampanaWaltz.com
http://www.campanawaltz.com/

Location:

Description:

Sales Price:

Improved Space:

Lot Size:

Zoning:

FOR SALE

Free Standing Retail Location
2809 Hampton Highway
Yorktown, Virginia

2809 Hampton Highway
Yorktown, Virginia 23693

Rare Stand Alone retail opportunity with Monument Signage at a
signalized intersection!

Centrally located at one of the most visible intersections in

York County. Across the street from rebuilt military housing that
recently re-opened. Across the street is an Auto Zone, 7-11

convenience store and a Food Lion anchored shopping center.

This retail building is located on the corner of Hampton Highway
and Beechwood Lane.

The property is minutes from Interstate 64, Langley Air Force
Base, Oyster Point Business Park, Kiln Creek Golf Club & Resort,
and Hampton.

The space offers a very functional layout, newly renovated in
2017, and is move-in ready.

$895,000.00 ($544.40/square foot)

Approximately 1,644 square feet

.872 Acres

GB General Business. Multiple allowable uses by right are
attached in the marketing package.




General Information:

Rare opportunity

Great road frontage on Hampton Highway

Well established area

Surrounded by numerous retailers and solid residential
neighborhoods

YV VYV

Also included:

Floor Plan

Plat

Aerial Maps

Location Map

List of uses which are allowed by right
Demographic Information

YVVVYVYYY

For Additional Information, Please Contact:
Ron A. Campana, Jr.
Campana Waltz Commercial Real Estate, LLC

11832 Fishing Point Drive, Suite 400 Campana Waltz
NeWport NeWSa Virginia, 23606 Commercial Real Estate, LLC

757.327.0333
Ron@CampanaWaltz.com
www.CampanaWaltz.com

This information was obtained from sources deemed to be reliable, but is not warranted.
This offer subject to errors and omissions or withdrawal without notice.
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For Sale
2809 Hampton Highway
Yorktown, Virginia

Campana Waltz

This information was obtained from sources deemed to be reliable, but is not warranted. >
Commercial Real Estate, LLC

This offer subject to errors and omissions, or withdrawal, without notice.




2809 Hampton Highway, Yorktown, Virginia

\ USE GROUP: A2 RESTAURANT — NO
! BUILDING IS NOT SPRINKLED

— CONSTRUCTION TYPE IS 5B
EXISTING FENCED YARD OCCUPANT LOAD IS 4 STAFF, 8 WAIT
BUILDING IS 1258SF
100% OF SPACE PERIMETER IS OPEN

ALL WORK AND SYSTEMS TO COMPLY

GENERAL NOTES:

1. EGRESS DOORS INDICATED Wi
KNOWLEDGE.

Ol
WATER =
HEATER

HANDICAP PARKING IS LOCA’

woN

SERVICE SINK IN KITCHEN

=
N

4, ACCESSIBLE TOILET SHALL CO

A
A) WATER CLOSET AND LAV L
B
C

i
oo PEo
\'%)

a

INSTALL STOP BLOCKS

5 TURNING RADIUS AND C
GRAB BARS SHALL BE PRI
SIDE BAR WILL BE 48" LOI
WALL. REAR BAR SHALL
ON THE WATER CLOSET. 1

D) LAVATORY SHALL BE MOU!
AND 29” CLEAR UNDER FF
SHALL HAVE ADA PADDLE
AREA WILL BE INCLUDED E
AND SUPPORTS INSULATEL

E) ALL TOILET ACCESSORIES .
TOP OF WATER CLOSET Sk
MIRROR WILL BE WITHIN 3¢
EDGE.

F) SIGNAGE WITH INTERNATIOM
AND BRAILLE.

G) DOOR LOCK FOR ACCESSIE

. ALL GLASS MUST COMPLY W
SAFETY GLASS.

. LIGHTING

EMERGENCY LIGHTING TO BE F
OCCUPIED AREAS.

FLOOR PLAN EMERGENCY LIGHTING TO MEET

s NFPA.
/8" = 1-0 EMERGENCY WALL LIGHTING /FI

ELECTRICAL SUPPLY WITH TIMI

EXISTING EXTERIOR LIGHTING |
TO BE POWERED WITH A BAT

POWER SYSTEM THAT WILL Of
A POWER FAILURE.
7. NEW WORK SHALL COMPLY Wi
Ag LEVER OR PUSH/PULL, 3€
I 1 | | l ] B) THRESHOLD AND APPROVE

FRONT DOORS.
34" AFLaTRANSACTION SURFAC

- f‘ ;l. L u 'J‘ “m'ﬁ‘ z zﬂovr‘r LITY TO BE NON—SM

WATER WILL BE SERVED FREE O
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This offer subject to errors and omissions, or withdrawal, without notice. Commercial Real Estate, LLC




2809 Hampton Highway, Yorktown, Virginia
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This information was obtained from sources deemed to be reliable, but is not warranted.

This offer subject to errors and omissions, or withdrawal, without notice. Commercial Real Eslate, LLC




2809 Hampton Highway
Yorktown, Virginia

CONCEPTUAL PLAN FOR
2809 HAMPTON HIGHWAY

YORK COUNTY VIRGINIA

CONCEPTUAL PLAN FOR
2809 HAMPTON HIGHWAY

This information was obtained from sources deemed to be reliable, but is not warranted. Cama na WOHZ

This offer subject to errors and omissions, or withdrawal, without notice. Commercial Real Estate, LLC




2809 Hampton Highway,
Yorktown, Virginia
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2809 Hampton Hwy, Yorktown, Virginia, 23693 2
2809 Hampton Hwy, Yorktown, Virginia, 23693
Rings: 1, 3, 5 mile radii

Traffic Count Map

Prepared by Janice Lewis, CCIM
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@ esrl Demographic and Income Profile

2809 Hampton Hwy, Yorktown, Virginia, 23693 Prepared by Janice Lewis, CCIM
Drive Time: 5 minute radius

Summary Census 2010 2017 2022
Population 25,035 26,203 26,967
Households 9,073 9,542 9,819
Families 6,983 7,281 7,475
Average Household Size 2.76 2.75 2.75
Owner Occupied Housing Units 5,209 5,174 5,281
Renter Occupied Housing Units 3,864 4,368 4,538
Median Age 31.1 32.5 34.0

Trends: 2017 - 2022 Annual Rate Area State National
Population 0.58% 0.92% 0.83%
Households 0.57% 0.86% 0.79%
Families 0.53% 0.77% 0.71%
Owner HHs 0.41% 0.83% 0.72%
Median Household Income 1.73% 2.31% 2.12%

2017 2022

Households by Income Number Percent Number Percent
<$15,000 395 4.1% 423 4.3%
$15,000 - $24,999 404 4.2% 407 4.1%
$25,000 - $34,999 747 7.8% 693 7.1%
$35,000 - $49,999 1,117 11.7% 1,032 10.5%
$50,000 - $74,999 1,747 18.3% 1,588 16.2%
$75,000 - $99,999 1,342 14.1% 1,338 13.6%
$100,000 - $149,999 1,997 20.9% 2,133 21.7%
$150,000 - $199,999 1,106 11.6% 1,316 13.4%
$200,000+ 689 7.2% 889 9.1%
Median Household Income $80,392 $87,596
Average Household Income $97,894 $110,576
Per Capita Income $35,501 $40,093

Census 2010 2017 2022

Population by Age Number Percent Number Percent Number Percent
0-4 2,015 8.0% 1,966 7.5% 2,043 7.6%
5-9 2,097 8.4% 2,009 7.7% 1,970 7.3%
10 - 14 2,074 8.3% 1,907 7.3% 1,846 6.8%
15-19 2,025 8.1% 1,724 6.6% 1,652 6.1%
20 - 24 1,922 7.7% 1,813 6.9% 1,559 5.8%
25 - 34 3,656 14.6% 4,809 18.4% 4,992 18.5%
35-44 3,428 13.7% 3,250 12.4% 3,998 14.8%
45 - 54 4,054 16.2% 3,409 13.0% 2,824 10.5%
55 - 64 2,400 9.6% 3,145 12.0% 3,200 11.9%
65 - 74 928 3.7% 1,538 5.9% 2,004 7.4%
75 - 84 348 1.4% 511 2.0% 712 2.6%

85+ 87 0.3% 123 0.5% 166 0.6%
Census 2010 2017 2022

Race and Ethnicity Number Percent Number Percent Number Percent
White Alone 16,180 64.6% 16,276 62.1% 16,272 60.3%
Black Alone 5,511 22.0% 5,712 21.8% 5,780 21.4%
American Indian Alone 111 0.4% 114 0.4% 119 0.4%
Asian Alone 1,602 6.4% 1,935 7.4% 2,231 8.3%
Pacific Islander Alone 40 0.2% 76 0.3% 99 0.4%
Some Other Race Alone 410 1.6% 592 2.3% 710 2.6%
Two or More Races 1,181 4.7% 1,496 5.7% 1,757 6.5%
Hispanic Origin (Any Race) 1,388 5.5% 2,207 8.4% 2,754 10.2%

Data Note: Income is expressed in current dollars.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2017 and 2022.

September 18, 2017
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2809 Hampton Hwy, Yorktown, Virginia, 23693

Drive Time: 5 minute radius

Prepared by Janice Lewis, CCIM

Trends 2017-2022

2017 Percent Hispanic Origin: 8.4%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2017 and 2022.
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@ esrl Demographic and Income Profile

2809 Hampton Hwy, Yorktown, Virginia, 23693 Prepared by Janice Lewis, CCIM
Drive Time: 10 minute radius

Summary Census 2010 2017 2022
Population 81,275 84,048 85,441
Households 32,395 33,425 33,915
Families 21,882 22,417 22,696
Average Household Size 2.48 2.49 2.49
Owner Occupied Housing Units 19,259 19,050 19,293
Renter Occupied Housing Units 13,136 14,376 14,623
Median Age 35.2 36.4 37.5

Trends: 2017 - 2022 Annual Rate Area State National
Population 0.33% 0.92% 0.83%
Households 0.29% 0.86% 0.79%
Families 0.25% 0.77% 0.71%
Owner HHs 0.25% 0.83% 0.72%
Median Household Income 1.71% 2.31% 2.12%

2017 2022

Households by Income Number Percent Number Percent
<$15,000 2,131 6.4% 2,203 6.5%
$15,000 - $24,999 2,243 6.7% 2,186 6.4%
$25,000 - $34,999 2,787 8.3% 2,589 7.6%
$35,000 - $49,999 4,284 12.8% 3,952 11.7%
$50,000 - $74,999 7,172 21.5% 6,573 19.4%
$75,000 - $99,999 4,700 14.1% 4,756 14.0%
$100,000 - $149,999 5,837 17.5% 6,403 18.9%
$150,000 - $199,999 2,637 7.9% 3,198 9.4%
$200,000+ 1,634 4.9% 2,056 6.1%
Median Household Income $66,240 $72,108
Average Household Income $83,885 $94,322
Per Capita Income $33,668 $37,757

Census 2010 2017 2022

Population by Age Number Percent Number Percent Number Percent
0-4 5,439 6.7% 5,185 6.2% 5,301 6.2%
5-9 5,443 6.7% 5,279 6.3% 5,110 6.0%
10 - 14 5,621 6.9% 5,263 6.3% 5,138 6.0%
15-19 5,633 6.9% 5,035 6.0% 4,863 5.7%
20 - 24 6,699 8.2% 6,067 7.2% 5,535 6.5%
25 - 34 11,621 14.3% 13,719 16.3% 13,646 16.0%
35-44 10,311 12.7% 10,195 12.1% 11,668 13.7%
45 - 54 12,938 15.9% 11,165 13.3% 9,712 11.4%
55 - 64 8,767 10.8% 10,640 12.7% 10,793 12.6%
65 - 74 4,897 6.0% 6,795 8.1% 8,030 9.4%
75 - 84 2,750 3.4% 3,279 3.9% 4,054 4.7%

85+ 1,158 1.4% 1,427 1.7% 1,592 1.9%
Census 2010 2017 2022

Race and Ethnicity Number Percent Number Percent Number Percent
White Alone 48,404 59.6% 48,735 58.0% 48,535 56.8%
Black Alone 24,192 29.8% 24,515 29.2% 24,486 28.7%
American Indian Alone 325 0.4% 336 0.4% 347 0.4%
Asian Alone 3,629 4.5% 4,368 5.2% 4,957 5.8%
Pacific Islander Alone 127 0.2% 199 0.2% 247 0.3%
Some Other Race Alone 1,236 1.5% 1,654 2.0% 1,942 2.3%
Two or More Races 3,361 4.1% 4,241 5.0% 4,925 5.8%
Hispanic Origin (Any Race) 4,111 5.1% 5,922 7.0% 7,253 8.5%

Data Note: Income is expressed in current dollars.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2017 and 2022.
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2809 Hampton Hwy, Yorktown, Virginia, 23693
Drive Time: 10 minute radius

Prepared by Janice Lewis, CCIM

Trends 2017-2022
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Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2017 and 2022.
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@ esrl Demographic and Income Profile

2809 Hampton Hwy, Yorktown, Virginia, 23693 Prepared by Janice Lewis, CCIM
Drive Time: 15 minute radius

Summary Census 2010 2017 2022
Population 224,816 231,556 234,715
Households 91,064 93,461 94,632
Families 58,201 59,054 59,506
Average Household Size 2.42 2.42 2.43
Owner Occupied Housing Units 50,009 48,642 49,034
Renter Occupied Housing Units 41,055 44,820 45,599
Median Age 35.1 36.2 37.2

Trends: 2017 - 2022 Annual Rate Area State National
Population 0.27% 0.92% 0.83%
Households 0.25% 0.86% 0.79%
Families 0.15% 0.77% 0.71%
Owner HHs 0.16% 0.83% 0.72%
Median Household Income 1.01% 2.31% 2.12%

2017 2022

Households by Income Number Percent Number Percent
<$15,000 9,393 10.1% 9,857 10.4%
$15,000 - $24,999 8,870 9.5% 8,752 9.2%
$25,000 - $34,999 9,955 10.7% 9,355 9.9%
$35,000 - $49,999 14,035 15.0% 12,972 13.7%
$50,000 - $74,999 18,946 20.3% 17,454 18.4%
$75,000 - $99,999 11,849 12.7% 12,274 13.0%
$100,000 - $149,999 12,434 13.3% 13,988 14.8%
$150,000 - $199,999 4,802 5.1% 5,947 6.3%
$200,000+ 3,178 3.4% 4,033 4.3%
Median Household Income $54,181 $56,968
Average Household Income $70,198 $78,619
Per Capita Income $28,898 $32,248

Census 2010 2017 2022

Population by Age Number Percent Number Percent Number Percent
0-4 14,900 6.6% 14,120 6.1% 14,426 6.1%
5-9 14,409 6.4% 14,032 6.1% 13,548 5.8%
10 - 14 14,473 6.4% 13,935 6.0% 13,715 5.8%
15-19 15,527 6.9% 14,038 6.1% 13,756 5.9%
20 - 24 20,299 9.0% 18,856 8.1% 17,888 7.6%
25 - 34 32,514 14.5% 37,139 16.0% 36,773 15.7%
35-44 27,730 12.3% 27,819 12.0% 30,868 13.2%
45 - 54 34,414 15.3% 29,848 12.9% 26,569 11.3%
55 - 64 24,311 10.8% 28,808 12.4% 29,159 12.4%
65 - 74 14,319 6.4% 19,248 8.3% 22,118 9.4%
75 - 84 8,451 3.8% 9,495 4.1% 11,427 4.9%

85+ 3,469 1.5% 4,218 1.8% 4,468 1.9%
Census 2010 2017 2022

Race and Ethnicity Number Percent Number Percent Number Percent
White Alone 114,687 51.0% 115,946 50.1% 115,523 49.2%
Black Alone 88,967 39.6% 89,347 38.6% 88,988 37.9%
American Indian Alone 968 0.4% 1,012 0.4% 1,040 0.4%
Asian Alone 6,987 3.1% 8,543 3.7% 9,720 4.1%
Pacific Islander Alone 277 0.1% 417 0.2% 518 0.2%
Some Other Race Alone 4,426 2.0% 5,732 2.5% 6,726 2.9%
Two or More Races 8,505 3.8% 10,559 4.6% 12,200 5.2%
Hispanic Origin (Any Race) 12,610 5.6% 17,213 7.4% 20,908 8.9%

Data Note: Income is expressed in current dollars.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2017 and 2022.
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2809 Hampton Hwy, Yorktown, Virginia, 23693 Prepared by Janice Lewis, CCIM

Drive Time: 15 minute radius

Trends 2017-2022
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TABLE OF USES PERMITTED - CITY OF HAMPTON ZONING ORDINANCE

Permission Key:

P = permitted by-right |

UP = use permit |

PC = planning commission action |

SX = special exception |

ZA = zoning administrator permit |

blank = not permitted

| *=see additional standards column for reference

Standard Zoning Districts Special Zoning Districts
USES One- and Two-Family Residential Multifamily Residential Commercial Manufacturing Langley Flight Approach F:_i:i:;ggzl Buckroe Bayfront Ham}g;);ltgoads Downtown | Pheebus Parks st::::rlg:egn
MD- [ MD-[MD-| MD- i : LFA]LFA]LFATLFAlLral LAl - |BB-[BB-[BB-[BB-[BB-|HRC]HRC]HRE|DT-[DT-[DT- emlpolpo]  U°°°
R-LL|R-43| R-R |R-33|R-22|R-15|R-13|R-11|R-9|R- 8 | R- 4 1 5 3 | 4 R-M|C-1|C-2]|C-3|M-1|M-2]|M-3 1 5 | 3 s | 5 6 | . RT-1 15l a2l ats BY 2 2 11|23 PH-1 | 2 ] 41|02
RESIDENTIAL - 1, 2 & MULTIFAMILY LA AL AT T 74 % T A 4 1 724 0 A A S A e A T 0 G A e s s s A S A 4 s
1-family detached dwelling| P* | P* [ P* | P* | P* | P* | P* | P* | P* | P* | P* p* P P* PlLP]P 3 [ : Sec. 3-3(1)
2-family dwelling (on one lot) P P R P|P
duplex dwelling (on two fee-simple lots) P P P PR PSR Sec. 3-3(2)
multifamily dwelling UB| B | P | P | P e P P|PLP|P Pl|P|P P
townhouse (on a fee-simple lot) P B B = P P P P PlP|P P
manufactured home R Sec. 3-3(3)
manufactured/mobile home park UP* | UP* UP*| UP*| UP* Her UP* i Sec. 3-3(4)
manufactured/mobile home subdivision up*| up* up*| Up*| UpP* Up* Up* = Sec. 3-3(4)
upper-floor dwelling unit (one unit over Up* P+ | p* P Sec. 3-3(5)
commercial)
dwelling unit for resident caretaker/watchman PallsPEsaRs P* | P* P* P P* ] Sec. 3-3(6)
home occupation] P* | P* | P* | P* | P* | P* | P* | P* | P* | P* | P* |EPSNINE S Pt PR P S e i el el S PR ESES 5l P p*| P*| Sec. 3-3(7)
GROUP LIVING AR, A %////W/%%’//%W G AT 0 e A 2 P V4L T L L A T T U A 4 i CH
boarding/rocoming house P i P P J ]
detention facility UP | UP | UP ; N i i
gouphomei| P[P P PP P|P|P|P]|P| P EPIEIEIPIPINENF P P |PlP]|P PIP|P 0 i
group home 2 uP*| uP=| UP*|UP*|UP*| UP | UP SINET [ Sec. 3-3(8)
halfway house UP | UP | UP i A
juvenile residence| UP* | UP*| UP*| UP*| UP* | UP*| UP* | UP*| UP* | UP*| UP* [ UP*| UP*| UP* | UP* | UP* | UP* | UP* e P|P| Sec. 3-3(8)
nursing home UP | UP | UP UP | UP | UP QTSR UP|UP|UP e
orphanage UP*| UP*| UP* | UP* R T Sec. 3-3(9)
shelter| UP* | UP* | UP*| uP*| UP*| UP*| UP*| UP*| uP* | UP*| UP* | UP*| UP*| UP*| UP*| UP*| UP* | UB*| UP* A _ REEAE Sec. 3-3(9)
RETAIL SALES, SERVICES & OFFICE 0007 007 T A A % 2 o A A A A A ) U0 |,
bank, with drive-through P P up 18; 50
bank, without drive-through P Pl P P bl UP |
bank, accessory, without drive-through T
barber shop/beauty salon P P P P > UP|
bed & breakfast| UP [ UP | UP |uP [uP | UuP|uP|up|ur|urP|up|uP]|uUP|uP ~UP up & s [ UP| |
bicycle sales and repair, P T P Plup|
boat repair P|lP|P]|P oMt luP|
boat sales Pl P[P P P P PR P ur| Sec. 3-3(45)
car wash, hand/auto detailing Pl P[P Pl P|P|P iR NP
car wash, self-service or automated 1P| P Pl P|P]|P K
catering service PP P| P ok P P
clothing maker, custom pPlP| P P P P P P P|P|P P|P B
computer equipment repair PP P P TR Pl P P
daycare1,family]| P | P | P | P | PP Pl P|P|P|[P|P|lPlPlP|lPlElE|lP|P|P|[P]|P]|P|P|P]|P]|P* P plPlP|P|lP|PlP|P|P|P]|P P Sec. 3-3(10)
daycare 2, familyl P* | P* | P* [ P* [ P [P | P | P[P | PP [P |P|P PP PP P[P [P |P|P [P P |P | P| P*| P* 0P| P PP PR B P | P | P P Sec. 3-3(11)
day care 1, commercial ZA* | ZAT | ZA* ZA*|zar zar]  ZA* Sec. 3-3(49)
day care 2, commercial| UP* [ UP* [ UP*| UP* | UP*| UP*| UP* | UP*| uP* | UP* | UP* | UP* [ UP*| UP* | UP* | UP* | UP*| UP* | LP* UP*|UP*UP*  UP* Sec. 3-3(50)
day spa Pl PP P S P[P P
dry cleaning, collection or pick-up station Pl PP P P P P P P|P|P P|P P )
dry cleaning, closed type using nonflamrr:iz::g R = M o Al <
dry cleaning P P - P -
farm supplies/equipment sales and service P P P| P < +
funeral home/mortuary UP | UP uP UpP _ P
gas station PlP]|P P P| P . P P|P up e e
hotel UP | UP UP|UP|UP[ UP | P | UP | UP UpP UFUP UP|UP
hotel, extended stay up | uP AP, ur|uUP|UP| UP | UP UP | UP lur| | fup
laundromat Pl P|P P e P|P B =
liquor store PlP| P P P P P PlP]|P P P|P £
loan office Pl|P]|P P P PlP P
motorcycle sales P*| P P i Sec. 3-3(40)
motorcycle service B2 B P P | : i Sec. 3-3(41)
office, general plP|lPlP|P]lP]|P PlP|P P P piPplP[P|PRP|P|P[P P Pluel B i
office, government PO S P PP P|P]|P P Tl pRPp e S e P [ P | P P pilusl P
office, laboratory or research P* P*| P | P* P Tk P| P* | P* p* P |UP| P X Sec. 3-3(44)
office, medical PlEEE i Pl PP P P P T plrPplrplPrlPP]P]P P UP| P |
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office, taxicab P|P|P PlP|P]|]P P P|P i
outdoor dining 1 ZA* | ZA*| zA* ZA* ZA* ZA*|ZA*|zA* ZAC| ZAT | ZAT| ZA Sec. 3-3(12)
outdoor dining 2 UP*| UP*| UP* UP* Up* UP*{UP*|UP* UP*|UPHUP*UP* Sec. 3-3(13)
outdoor dining, downtown ZA*|zA* I | Sec. 3-3(14)
outdoor dining, Phoebus ZA* i Sec. 3-3(48)
pawn shop UP | UP UpP |
print shop/private postal service, max. 500 s?t. p P plp
print shop/private postal service, max. 3000 ; P | L
sq. ft. 3 |
print shop/private postal service, no max. PlP|lP|P PlP| P P PlPlP[P] P[P P v 5 0F il
restaurant, without drive-through FElEEPE P | P P P P|P|P PlP|P]|P P UP|UP|UP| P |
restaurant, with drive-through Pl P|P|P|P P P PlP|P PIP|P|P ORI
restaurant, drive-in P| P P P PlP|P P ]
restaurant, accessory, not to include drive- ' P ' 7
through
retail sales, general® plprp]|P P P P P P{P]P P P[P P up|ur|ur|upP
rummage sale, temporary Pl P | P* p* P P* | p* p* | P P*| Sec. 3-3(15)
second-hand store BEE =i P i Sec. 3-3(16)
sign painting shop Pl P P Pl P P P
storage facility W ) up|ur| P| P P P ]
tattoo parlor UP | UP up ]
tire sales Pt | P* P* Pl P | Sec. 3-3(17)
tire repair P* | P* il P P P Sec. 3-3(17)
Turkish bath PIP| P P P P|P P
upholstery shop P| P P P P P P
vehicle repair, heavy ' P Pl P|lP]|P
vehicle repair, light P 2 P P P P P P P|P
vehicle sales, of new vehicles, to include sales -‘
: p P Pl P ‘
of used vehicles as accessory to new sales |
vehicle sales, of used vehicles P P UP | UP |
vehicle storage, including vehicle storage
accessory to sales of new vehicles or gas up* Sec. 3-3(42)
station
vehicle storage, including vehic!e storagg Up* up* | ue* | up*| UP* Sec. 3-3(18)
accessory to heavy vehicle repair
vending stand, food ) 24
INSTITUTIONAL 077 WY I A A A 0 A A A Y, I 7 A A LA,
college/university, public]| P | P | P| P | P| P | P[P]P]|P PplpP]P PIlP|P]|P P| P |P|P P =
college/university, private] UP [ UP [ UPJ uPJuP [ uP | UP | UP ] UP | UP upfup]up Up | UP| UP| UP Pl P UP|uUP UP | P
hospital uUpP UP | UP| UP| UP UP|UP UP
library, public| P P P P P P P P P P P P P P P E P e P P ERIRESER P P |L
library, private|l UP | UP | UP | UP | UP | UP| UP | UP | UP | UP UP | UP|UP UP | UP| UP|UP UP | UP P UP|UP|UP P P
museum, public| P P P P P P P P P P = P P P P P P |5 E . | B ol B P P L
museum, private| UP [ UP | UP | UP | UP [ UP | UP | UP | UP | UP UP | UP | UP UP | UP | UP | UP UP | up P UP|UP|UP P P
post office PlP| P P| P PP P|P P '
religious facility] P* [ P* | P* | P* | P[P [P | P | P | P[P [P |P|P [P |P | P | P*]| P p*| P* | P* | P* p*| P* | P* p* PP Sec. 3-3(24)
religious facility, temporary tent revival UP ' P R
mental health/substance abuse treatment P
facility . i |
school, business plep|P i o e Pl P P|P P P lUP| P |
school, dance PlpP| P BF P P|P P PluP| P |
school, horse riding| UP* | UP* | UP*| UP*| UP* | UP* 3 | R Sec. 3-3(19)
school, public or private| UP [ UP | UP | UP | UP [ UP | UP | UP | UP | UP UP | UP | UP uPplup|up|uP|uUP U Pl P upluplur| UP | P|UP|lP|
RECREATIONAL / T AT A AT 7% 7 2 i s i s v i d i e v v, 7 T B T T T A A S A A A A I
adult entertainment establishment o Rl Sec. 3-3(20)
amusement center UP| P 3] i Up
amusement operations P P :
auditorium =1 P P P PP B P [P £l
banquet hall ZA* ZA*  |ZAMUPHZAX|ZAY Sec. 3-3(51)
billiard hall Pl P UP]UP | UP ESP S 5 A
boat tour/charter boat docking facility % P B UP|UP| P
e B o oy UP | UP [ UP [ uP [uP [uP [up | up | up | up | uP |uP | uP|up | uP fup|uUP | uP| UR| UP | UP | UP |UP|uP|uUP|uP|uP|up | OB fup|up|upfup|uP| UP | UP | UP |uP|UP|UP|  UP up|up|up|up|up
bowling alley PP P ' PP P P
carnival ' Up P o i
club/lodge, private or fraternal UP | UP| UP | UP UP | UP UP UP | UP P UP
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R-LL|R-43| R-R |R-33|R-22|R-15|R-13|R-11| R-9 | R-8 | R4 p 2 3 4 R-M|C1|C-2|C-3|M-1|M-2|M-3 1 2 3 2 5 5 RT-1 tl2lalals 1 2 3 11213 PH-1 e 4 |
community center] UP | uP uPp fup | up fup | up | UP [ uUP | uP | uP | UP|UP]| UP up | uP Jup [ uP up wpfuefur| uP DElE e P
coin-operated amusement devices, accessory el e P* Bl P* Sec. 3-3(21)
dance hall P UP k=
golf course/country club| P P P P P P UP | UP UP BolE P
live entertainment 1, in conjunction with a 780 | zar | zar ZA* 7a4 za zA® 7a zax A% Sec. 3-3(22)
restaurant
live entertainr_nent 1,in conj'unvction with a 2a¢ | za¢ | za* A+ | 7% 7A%| zax ZA® Sec. 3-3(22)
micro-brewery/distillery/winery
live entertainment 2, in conjunction with a up*| up+| up* ' up* i upupup upup* up* Sec. 3-3(23)
restaurant
live entertainrpent 2,in conj_un_ction with a up*| up* | UP* up* UP* UP*UP* up* Sec. 3-3(23)
micro-brewery/distillery/winery
marina, including boat sales, rental, Stor89¢) yp | up | up | uP | uP [ up [uP [ uP [P | UP | UP [UP|uP [uP|UP fUP | UR [ UP [UR | UP | UP | UP | uUP|UP|uP|uUP|uP|up| LR Hur|up|uP|uP|UP| UP | UP| UP|uP|uP(uP| UP uP|uP
park/playground, active] UP | UP [ UP [UuP [ uP [ uP|uPr|ur[up | ur| ur|ur|ue | uP UP|UP|UP|UP UP P| P urP|ur|ur| UP P
park, passivefopen space] UP |UP | UP | UP[UPJuP|ur|uprfuPr|ur|ur|uP|uUP|UP up|[ur|ur|UP UP | UP upP up Pl P ur|ur|ur| UP P[P
recreation center P : ' i PP
shooting range, indoor up UP | UP 3
shooting range, trap or skeet| UP* | UP* | UP*| UP*| UP*| UP*| UP*| UP* | UP*| UP*| UP* | UP*| UP*| UP*| UP*| UP* | UP* | UP* [ UP™ | UP* | UP*| UP* | UP*| UP*| UP*| UP*| UP*| UP* up* (upr{UP*UP*UP*UPY UP* | UP* | UP* |[UP*|UP*{UP¥ UP*UP*| Sec. 3-3(25)
skateboard ramp SX* SX* | sX* | sx* | sx*| sx* | SX* | SX* | SX* sx*| sx=|sx:| P s P| P SX*|SX*|SX* P Sec. 3-3(26)
skating rink, ice or roller P| P Syl P| P P . P
swimming pool, commercial Pl P % Pl P HiE P
theater, indoor urp| P | P P | P|P P up|
theater, outdoor ' = { P i = i
AGRICULTURAL & ANIMAL-RELATED I A U T T, A A A A A A A s % G I I T T I A 7 2 7 2 A Y,
agriculture/farming = P P Sec. 3-3(37)
animal boarding/stables up* ] P Sec. 3-3(19)
communitygarden| P* | P* [ P* [P [P [P [P [P PP P [P |P|P|P|P P[P PP |P]rP|P]r|P[r]pr | P PP P[P |P P PP P[P | P P~ | P*| P*| Sec. 3-3(48)
kennel up* P| P i : ' Sec. 3-3(38)
silviculture/plant nursery, no retail sales P | P B P : : | Sec. 3-3(39)
silviculture/plant nursery, including retail sales| UP* [ UP* | UP*| UP*| uP* | uP* | UP*| UP*| UP*| UP* | UP* | UP*| UP*| UP*| UP*| UP* [ UP*| UP*| UP* | UP* | UP* | UP* | UP*| UP*| UP*| UP*| UP*| UP*| UPHUPHUPHUPHUP* UP* | UP*| UP* [UP*UP*|UP* | |UPHUPY| Sec. 3-3(27)
slaughterhouse/stockyard upP ;
taxidermist B e
veterinarian office/hospital upP* UP* | UP* P P 5 Sec. 3-3(28)
sy st brioorks sl o [ o [ o [ [ o [ [ or [ o o] o o | oo ] e e sec. 5329
INDUSTRIAL 707 Z I T T T A A B A A A U T UG 29 A,
blacksmith P P | P
blast furnace/boiler works ] P UP | UP | UP i
brewery/distillery/winery, micro P P P UP | UP | UP P P PP i Sec. 3-3(47)
brewery/distillery P ur | uP | UP Pl P
cotton gin/oil mill P UP | UP | UP o
drop forge/power hammer upP UP | UP | UP &5
elevator; coal, grain or flour B UP | UP | UP
foundry P UP | UP | UP
freezing plant for produce P Z P P
ice storage and distribution i = P B | Sec. 3-3(43)
laundry and cleaning, commercial B P E B :
machine shop or light metal fabrication 5 2 P 2 P ¢ P
manufacturing of boats/sail-making P P B P | UP P P
manufacturingiprocessingltreatmgnt of baked p el p oplue !l up up 6lp o
goods, dairy products
manufacturing/processing/treatment of = p p wp | up | up UP P P P upP
seafood ] ‘
manufacturing/processing/treatment 1° P UP | UP | UP UP | P P
manufacturing/processing/treatment 2° uP UP | UP | UP UP | i
manufacturing/processing/treatment 3” B UP | UP | UP UpP R
manufacturing/processing/treatment 4° P| P UP | UP | UP UP | Pl P | P |
manufacturing/processing/treatment 5F P P Up|up | U (0]=] o
mill, lumber or saw; including lumberyard P P UP | UP | R UP 3
mixing plant, asphalt or concrete U B |UP|UP | UP| UP UpP
motion picture studio [ I ) LR P Pl
rolling mill P UP | UP | UP UP | g
small artisan shop P | P* P | P UP | UP | UP Up | P| P UP| UP p* P | Sec. 3-3(30)
smelting or tin, copper, iron, or zinc up UP | UP | UP UP AT
storage/distribution of flammable liquids P[P e 1
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storage of materials, indoor/outdoor, including rd = A . E N i : Rpeer R
equipment rental and contractor's storage 20 ] s [ : % B T e O Sec. 3-3(31)
tannery UP UP | UP | UP up i w
trash or junk collection, storage, sortlng_ or ol ue | we | ve | up up B ;
baling ! s A
yard, railroad freight classification e P =50 2 O M
yard, trucking terminal or draying e PlP|P|P]|P %
warehouse/distribution center PEPEEEl P | P[P P [l e il PR
wrecking; automobile, indoor . P [uP i S
wrecking; automobile, outdoor : | | Y P* | UP meaaa ] B PSErna Sec. 3-3(32)
UTILITIES & TRANSPORTATION U A A A A A A 0 T T T A 7 0 A T A A P A A A 7 I ) 77777
bus terminal _ PET ¥ _ PP . Exf| ]
communication antenna, commerCIaI:qﬁgllljdr:?é;c; SN I I - = - =T - =T -V (U (=T =T - =T (=T =T - T U O i e uPHupHup e | pr | p*| p* | o p* Sec. 3-3(33)
communication tower, commercial| UP* [ UP* | UP* | UP* | UP* | UP* | UP* [ UP* | UP*| UP* | UP* | UP* | UP* | UP* UP*| UP*| UP* | UP*| UP*| UP*| UP* 3 i UP* | UP*| UP* [UP*[UPT|UP| UP* Sec. 3-3(34)
communication tower, noncommermanLZ)S( p p p = - = P p P = P P p p P p = p p P p B P TR
Lk 7?;; uPp|{uP|uP|uUP|UP|UP|UP|UP|UP|UP|UP|UP|UP|UP upfup|up|uP|ur|UP|uUP uP o uP up UP|UP|UP
heliport/helistop 3 upP G 7| UP | UP | UP ;
parking garage, commercial . P =) P Pl P I T ; i PlP
parking lot, commercial P Pl P P P P P
parking lot, accessory to PO-2 uses ;
parking lot, used as an extension of or in
conjunction with adjacent C-zoned property P
under common ownership
pier, dock, seawall related to commercial or
; : uP | UP
industrial water transport _ : _
railroad track spur _' _' P _ P
transit station = Up :
transmission center, government-operated _ _ up |
utility infrastructure/structure to house a e =!
governmentfunction] ©* | Pl PPl P PIPIP[FP|P]|P e P EEREEn P i R P P o o e e P
utility building/substation| PC | PC| PC|PC|PC|PC|PC|PC|PC| PC| PC|PC|PC|PC pclepc|pc|pPc|prPc| P| P |PC|PC PC PC| P ] PC|PC|PC|PC|PC PC |B
utility plant/power plant /L : LR L = : ig | A
OTHER P A T T A A A A 7 4 A A A 4 A A A A A A A A A A o 7 A AL A 4 B T o i Y
cemetery UP UP | UP y St - e
excavation, filling, borrow pit operation, o 5 i % " " - v n i 4 L A * - [l 'P‘ I ; ) = ! i k N . A | NS NS N I ] [ isesm i T T e .
extraction, processing or removal of soil UP*| UP*| UP* | UP* [ UP*| UP*| UP*| UP*| UP* | UP* [ UP* [ UP*| UP*| UP*| UP* [ UP* | UP*| UP .UP UP* | UP* | UP*| UP*| UP* [ UP*| UP*| UP*| UP ; UP*UP*{UP*UP*|UP*| UP* [ UP* | UP* |UP*|UP*|UP Rl a2 5 |UP*|UP*| Sec. 3-3(35)
off-premises advertising signs, existing P* | P* i . j ERET N for Sec. 10-4(11)
open-air version of any use permitted in HRC- ; : y e
2 T roaks ‘ upP | .
promotional event ZA* | ZAr | ZA ZA* TR ! ZA*| ZA* Pl i Sec. 3-3(36)
rescue mission P Ea e - I = o 5
wholesaler e P P [ [) pl P p P I o P e T e




AGENCY DISCLOSURE
In a real estate transaction, when the Agent represents the:

Seller/Landlord:

then an Agent under a listing agreement with a seller acts as the agent for the seller. The
listing company and all of its broker/agents, and the selling company and all of its agents
as subagents of the seller, would owe their fiduciary duties to the seller. The broker and
broker's agents may still provide buyer/tenants, as customers, with information about
properties and available financing, may show them properties, and may assist them in
preparing an offer to purchase, option or lease a particular property.

Buyer/Tenant:

then an Agent under a contract with a buyer acts as the agent for that buyer only, as a
"Buyer/Broker/Agent,” and the Agent is not the seller's agent, even if the Purchase
Contract provides that the Seller or the Listing Broker will pay the Agent for the services
rendered to the buyer/tenant. An Agent acting as the buyer's/tenant’'s agent must disclaim
sub agency if offered and must disclose the Buyer/Tenant Broker/Agent relationship when
dealing with the seller's/landlord's Agent or the Seller/Landlord. The Buyer/Tenant
Broker/Agent owes its fiduciary duties to the buyer/tenant.

Buyer and Seller (Acting as a Dual Agent):

then an Agent, either acting directly or through one or more of the brokerage firm's other
Agents, may be the Agent of both the buyer and the seller, but only if the scope of the
agency is limited by a written agreement and only with the express knowledge and written
consent of both the buyer and the seller. An Agent representing both the buyer and the
seller must disclose all information regarding the agency relationship, including the
limitation on the Agent's ability to represent either party folly and exclusively. The Agent
must not disclose to either party, without the prior consent of the party adversely affected
by the disclosure, any information obtained within the confidentiality and trust of the
fiduciary relationship. As an example, the Agent must not tell the buyer that the seller
will accept a price lower than the listing price, nor tell the seller that the buyer will pay a
price offered, without the prior consent of the party adversely affected by the disclosure.

Campana Waltz Commercial Real Estate, LLC is the Listing Broker, Buyer Broker,
Dual Agent for the property submitted in this information package.

Acknowledged by:

Campana Waltz Commercial Real Estate, LLC



