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While some firms lose sleep over how online retailers, like Amazon, will continue to change the way they
do business, others point out that online sales still only account for ~10% of overall US retail. In recent

studies, RSG asked a total of 1,910 women where they buy new health and beauty products and where
they expect to find new products in the market...

What role are online retailers playing in how consumers
are shopping for new products?

* Most likely to
cross-shop.

* Lowest annual
income.

* Most likely to be a
full-time student.

* Highest annual
income.

* Most likely to have
kids at home.

* Most likely to be
employed full-time.

* Least likely to shop
online.

* Least likely to have
a college degree.

* Most likely to be
retired.
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WHERE ARE YOU
SHOPPING?
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WHERE DO YOU EXPECT TO

FIND NEW PRODUCTS?
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While less than half of consumers are buying online,
more than half expect new products to be found online.

How does your online vs. in-store presence position you with target consumers? '\
Learn more about how RSG can help you better understand your consumers. | Contact RSG and let’s talk about your challenges and opportunities. ‘dag
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